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It hasbeen one yeasince the first West Hawaii 8ial Media Survey was publishedince then,
it has been downloaded 403 times and is the only reliable guide for how West Hawaii
businesses use social media and what benefits (if any) they attribute to their efforts.

| started this surveyafter seeinga A OK I St JodiabMetlia/NaN&idg Industry Report

which collects data on how people use social media to market their busime2809, Michael

Stelzner found an overwhelming majority (88#@re using social media to niaat their

businessAt that time, most people (72%) were just getting started or were using social media

for only a few monthsln just one yearStelnS NR& RIF G aK26SR | wmMm:> Ay ON
people using social medmarketing up to 91%, and thi& S | fikdlhgsshowedeven more

(9399 were using social media marketing.

Here in Hawaliiess than halbf those asked (46%) 2010said they wereusing social media to
promote their businesds this a sign that more West Hawaii businesses will jump intalsoci
media in the near future, or will the rural, smallisiness community of West Hawjist stay
out of thissocial media phenomena?

| believe the opportunity for small businesses is similar to what the Web offered in Raek

then, most businesses didQ i G KAy { (KS 2 S gto-dapoperatonsal&tS OG0 (G KS A
much, but in thepast15 years the Web has revolutionized evéaget ofindustry on earth.

Mobile analysts predict that what took the desktop Internet 15 years to achievéakalplace

in less than 5 yearfor mobile devices like smartphones and tablet computérsd because

social media is intrinsically connected to mobile devices | think the inghacicial media will

be even more profound.

1'a 22dzQff aSS A gcidimkdt ishatdtd sy Fy 8 2 dIQBE A X ya OKIF NHS
for your business, examine the following pagtssely And f you find thisreport useful,
please share it with your friends and colleaguehe URIs: http://bit.ly/westhawaii

(fmm«

Laura K. Kinoshita
President Kinoshita Communicationnid.C
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Major Findings

1 Twoout of three respondents(68%)saidthey used social media
to market their businessLast year, this number was just 46%,
representinga 22 point increase in one year

1 Facebook is the most popular social media todhree out of four
respondents (75%) said they used Facebook to market their
business. Email marketing was the secomalst popular tool
(40%), followedy Twitter (35%) and LinkedIn (33%).

1 Only 8% spend six or more hours a week on social methss is
not enough time to generate a consistent stream of qualified
leads or reliably depend on social media to help close new
business. Howeveas marketers becommore experiencedhey
will invest moretime in their social media effortsncluding
making videos anthore actively participating with their network.

1 Regardless of time spentearly half of all respondents (47%)
associated some business benafiwith social media The more
time invested, the more significant the rewards in terms of new
business leads and sales.
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1 Spending 15 hours per week on social media associated with
iIncreased business visibility (66%), genaigivebsite
traffic (33%) and opengdoors to new opportunitie$33%).

1 Spending 10 hours a week or more per week on social meslia
associated witlreduced marketing expenses (66%gdentifying
new business leads (33%) amelping toclose new business (33%).

1 YouTube and other video ratdsigh forits ability to helpclose
new businessOf those who said social mediad helpedclose
new business’8% said they usedideo. Video was the biggest
factor of difference when comparing groups who said social
media had helped close new business compared to those who
RARY QU ®

Retweet This!
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Social Media Marketing in West Haw:

Sixty-eight percentof those surveyedsaidthey used social media to market their business.

For comparison, a similar survey on the mainland found that 988ased social media to
promote their business (Stelzn2011), suggesting there is a lot of room to grow in West
Hawaii.

For examplea 2011FedExOffice 'Signs of the Timésurvey (Spring, 2011) found 52% of small
business were planning to increase their online presence, and 45% planned to use social medie
and networkirg sites like Facebook, LinkedIn and Twitter.

Meanwhile, other studies are finding businesses are becoming more sophisticated with how
they use social media:

G{20AFf YSRAI KIFI& 0S02YS Y2NB AYLRNIIYyd I &

compared to a gar ago when it primarily helped small businesses identify and attract

new customers. As society generally moves to social media as a way of communicating

and engaging, small businesses may be learning of its value as a way of staying in touch

withcustom&NBE > 2FFSNAY3I 'y fGSNYyFGA@GS G2 SYIFAf X
-- 2011 State of Small Business Report 2011, Network Solutihas,

Do you use Social Media to
market your business?
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Experience with Social Medi

We asked West Hawaii residents to rate their experience with social nsloloaut half (49%) said
they had less than one year of social media marketing experiefespondents said theyere
@dzad 3ASGOAY3T &l NISRE O0HH:0 2N KI R AbuSofe iniza
three said they had beeusing social media for "avieyears! the same number as last year. These
numbers are similar to current trends on the mainland, where 17% say they are just getting start
and 32% say they have been doing social media for less than 12 months.

Growth in experience is about evenlyffsp i 0 S 6SSy (GKS deadzad 3ISdd
YR a0SSy R2Ay3 GKAaA F2NJ I FSg &SI NEE 0dzZL) |
media for a few years.

What is your experience with Social Media?

B No experience, but planto use social media

| Just getting started
B Been doing this a few months
B Been doing this a few years

No experience, and do not planto use
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Time Commitment for Social Medi

Seventy one percent of people spend/@ housor less on all social media activities each week
and only 2% said they spahmore than six hours a week on social media activities.

However, people are now spending more time on social media compared to last year, when 43%
were spending onérour or less. As social media marketers see results, they tend to put more time
toward their online activitiesAs a resultmost growth has come in the3 Hours and 115 Hours

categories.

Still,only 8% are spending six or more hours a week on social mélkh#s means tht only 1 out of
10 social media marketers are actually investing the amount of time it takes to generatquatty
results such as new business leads and sales.

How many hours each week do you spend
on all Social Media?

] 38%
ey EZ
sorers | QD 15

wasvor: | QD 5%

16-20 Hours . 1%

21-40 Hours - 294

Weekly Hours

(Percentages do not add up to 100% due to rounding)
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Benefits Attributed to Social Mia

Respondents weresked whatbenefits,if any, they attributed tasocial media marketing efforts.
Theoveralltop three benefitsied to social medianarketing efforts were:

T aDSYSNI G§SR SELJ aé&dzNSn if2NJ Yé odzaAySaa

1 dincreased Web site traffic/opin list/subscriberg (29%)

1T dbSg 0dza Ay Sasql7%y NIy SNAE KA LJa

Other kenefits includededuced marketing expenses (14%3e in search rankingsi%), identify

qualified leads (10%) and help close new business (8%).-Xgte NS alLl2y aSa Ay Of dzRS
OdzZAf R | O2YYdzyAleéezé a1SSLA YSAdBEIEKEYRI BRYVNI 54
AYF2NXYEGAZ2Y F@FAELFO0ES HNKT ®E

Not surprisingly, those who spend less than an hour a week on social media saw the fewest results.
But even with just 1 hour a week, 2&péneratedmore visibility for their businessnd 12% saw

more website taffic. Those who saw the most valuable results spent betweenr2. hours per

week on all social media effortsAmong that group, 66% received more exposure for their

business, 33% had identified new business leads and 33% said social media had helpgddstem

new business.

Overall, about 7% said they had not yet seen res@itsnmonreasonsmarketersdo not achieve
results with social media include:
- Did not identifygoals they wanted to achieve with social media
- Did nothave a sgtem forconvering social mediaontacts into new business leads
- Did not know how to determine if social mediaontact was a good lead for their
business
- Wereunableto consistentlygrow a following(too promotional; not providing
guality content not being consistent with theefforts)
- Lackof engagemenbr interactionwith their social mediaaudience

In general, the overalbw rate ofidentifyingbusiness lead€l0%) and helping to close new
business (8%3 a sign thatWWest Hawaiibusinessesieed more trainingin social nedia marketing
such asSmall Business Social Media Baotp Training whichis now availablen-demandat
http://bit.ly/sm -training.
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Benefits Attributed to Social Media
1 Hour or Less @ 1-5Hours ®W5-10Hours m11-20 Hours m 20-40 Hours

100%
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Popular Social Media Tools

We wanted to know which tools were most popular among West Hawaii social media marketers
By far,the most popular social tool is Facebd@®%) followed bymail marketing (40%),
Twitter (35%), LinkedIn (33%jouTube and other video (25%) and business blogging (20%).

Email marketingranked35 points behind Faceboglbut only 5 points aheadf Twitter. This
ddz33dsSada GKIFIG ¢6KSYy LIS2LX S KAy thakihgabautz OA £ Y S
Facebook¢ KS @2 NI RQa Y 2 aontinuelitsidghid ghtivtiasS yedr Aexic&eding00

million users worldwideln the U.S.75% of all Intemet users have a Facebook account, and the

average user spends more than an hautayon the site.Yet, Facebook still confounds most social

media marketersOnce businesses getistomersii 2A %3¢ G KSANI LI I3ST (G KS&QN.
next.

The key to sccessful social media marketirggo providecompellingd 6 NI y R SELISNA Sy OS
online usersL yUnderstanding Facebook in Havedlttp://bit.ly/iVKniP) case studies dfocaCola
and Proctor & Gamblare used to help illustrate successful Facebook engagement campaigns.

BlogsContinue toRise in Popularity

One in five respondents (20%) said thpesplisheda blog, but only 15%se their blogs for business.
Blogging remains the most succesdtrategy forattracting high-quality websitetraffic, improving

rankings in seattengines and convartg more website visitors intmew business lead3he most
popularblogpublishing platforrms WordPresswith a community of support and Plugins that
SEGSYR (KS LI} I GF2 NY @tiwar®onidbmarddievidessuSiaMHudSyoare R R A { A
providing easyplug-and-play solutionsfor non-technicalbusinessesisers who need toptimize

their site forblogging, SEOsocial medianonitoring &publishing, lead tracking and ansiy.
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Which of the following Social Media tools do you use?
Facebook 5%
E-mail marketing

YouTube of other Video

Twitter
LinkedIn

Blogs

Forums/ChatRooms

Digg, Reddit, StumbleUpon,
Del.icio.us or similar

Social Bookmarking Siteend Other Social Tools

Social bookmarking sites areinferest to those who have been doing social media marketing for a
few years Social bookmarking sitesclude DiggDel.icio.usMixx, Quora,Reddit, StumbleUpon

and many others whichelp userdind, manage and organizbe Web in ways that are

entertaining usefuland publicly shared amorgpmmunities.

In addition to social bookmarking sites there areincreasing number of tools to make connecting,
finding and sharing information and recomn@ations with others a betteexperience:

Gamebasedgedocationtools like FourSquarand Google Places
Influence and recommendation sites liKéout, Connect.me and Namesake
Online review sitesike TripAdvisorYelp!and OpenTable
Sociamanagementools including FriendFeed, Niagd Hootsuite
Crowdbased couporsites like GroupopLivingSocial and Facebook Deals

=4 =2 = 4 =

2011West Hawaii Social Media Survey laura-kinoshita.com Pagel3of 21
© Kinoshita Communications, LLC



Becausesocial bookmarkingitesare linked to existing interests and trusted friends, links shared
among thesecommunitieshave the ability talrive massive amounts of traffic to a Web gite
20,000 people in a single day or mofée particulaset of tools a social media marketer uses is
based on the industrgndtarget market they arénterestedin. Those that invest in social
bookmarking sites are often blogging and spending 20 hours a week or mtriaocial media
efforts. Only about8% ofthose surveyegarticipate in online forumand only 2% said thaysed
Digg, Reddit, StumbleUpon, Del.icio.usmonilarsites

As experience grows, social bookmarking sitédlsget more attention for the traffic and ane
audiences they cadeliverto a business, (i S f ISgtidl NEX#@ Marketing Industry Repfotind

26% were using social bookmarking sites, and that among those with three years experience or
more, social bookmarking topped their list of tools thegnted to learn more about.

To get started with social bookmarking, first learn who the community is and build authentic
relationships with thegop submittersover a long period of time. Do this bgllowing posts and
makinginsightfulcomments. With time aneffort, you canusesocial bookmarkingites to drive
highlyinfluential trafficto your business.

Small Business Social
Media Boot Camp

10 am=12 prm—January 28-UH West Hawaii Cantar
1 am=1pm—Fabruary S-NELHA Gateway Canter

Learn how to use online tools for smail business success!
For buginess ewners and markeiors in the fourfam,
foapitaiity, retai snd real aatate induatnieg.

= How to use social media to grow
. oiF Business

FdFun & Fund Is ot &n sl

5 marhating atrategy

* Local case studiss

= Notwork with othor

.......

inchirdas resource murterisle

" Call Guy Toyama at S808-838-1017 or
cmall to gay@energyfuturchawaii.org to make a reservation.
This workshop is mads possiia thiough aponecrehbep from ihe Couniy
ol Hirwad Department ol Ressarch ard Develapment

Small Business Social Media Boot Camp
(877) 239-3067
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Tools That Deliver the Most Benefit

Among those who said they received some benefit from social media, we wanted to know which
tools they used the most. Wleoked at responses from people who had reported business benefits
from socal media and compared which tools they ugbd most.Our goal was to find out:

1 Which social media tools are used to genenaiere qualified lead®
1 Which social media tools are associated wéHuced marketing expense?®
1 Which social media toolselp close busines?

We found that tools that were easy to update (Facebook and Twitter) were the popstiiarand

those that required more technical knowledge and effort less popular (videos and blogging). Email
tended to fall in the middle of the two, beingmewhat easy to use, but not as easy to update and
publish compared to Facebook and Twitter.

Therefore, vinile FacebooK,inkedinand Twitter were the most popular choices, especially among
people just starting outyse of videandbusiness blogsere the tools mosthighly associated with
thosesaidil KS& KI R & A RSy {with do8aRmegidzl f A FASR f S Raé

This matches well to what other surveys are findinghe 2010State of the Blogosphereport,
Technorati foundhe top two motivators anong corporate bloggers were the ability to attract new
clients (57%andget published in traditional media (39%).

Amongthose who wereselfFemployed, top benefitef business blogging y Of dzZRSR & Y dzOK
GRaAAOBEAGREYR (KS FEkliénis hav&reall mydblaNahe puih@sied pibducts
andservices6 c k20 a4 ¢Sttt & GKS | aledder withinthe a0 S NB 3|
A Y R dzB0NE ¢

In 2011,use of email marketingn West Hawaijumped 17%since 2010 and use of Twitter rose
12%among those who said they had generated new business leads with social media.
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