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[ŜǘǘŜǊ ŦǊƻƳ ǘƘŜ ŀǳǘƘƻǊ Χ  

Aloha! 

It has been one year since the first West Hawaii Social Media Survey was published. Since then, 

it has been downloaded 403 times and is the only reliable guide for how West Hawaii 

businesses use social media and what benefits (if any) they attribute to their efforts. 

I started this survey after seeing aƛŎƘŀŜƭ {ǘŜƭȊƴŜǊΩǎ Social Media Marketing Industry Report, 

which collects data on how people use social media to market their business. In 2009, Michael 

Stelzner found an overwhelming majority (88%) were using social media to market their 

business. At that time, most people (72%) were just getting started or were using social media 

for only a few months. In just one year, StelznŜǊΩǎ Řŀǘŀ ǎƘƻǿŜŘ ŀ мл҈ ƛƴŎǊŜŀǎŜ ƛƴ ǘƘŜ ƴǳƳōŜǊ ƻŦ 

people using social media marketing, up to 91%, and this ȅŜŀǊΩǎ findings showed even more 

(93%) were using social media marketing.  

Here in Hawaii, less than half of those asked (46%) in 2010 said they were using social media to 

promote their business. Is this a sign that more West Hawaii businesses will jump into social 

media in the near future, or will the rural, small-business community of West Hawaii just stay 

out of this social media phenomena?  

I believe the opportunity for small businesses is similar to what the Web offered in 1996. Back 

then, most businesses didƴΩǘ ǘƘƛƴƪ ǘƘŜ ²Ŝō ǿƻǳƭŘ ŀŦŦŜŎǘ ǘƘŜƛǊ Řŀȅ-to-day operations all that 

much, but in the past 15 years the Web has revolutionized every facet of industry on earth. 

Mobile analysts predict that what took the desktop Internet 15 years to achieve will take place 

in less than 5 years for mobile devices like smartphones and tablet computers. And because 

social media is intrinsically connected to mobile devices I think the impact of social media will 

be even more profound.  

!ǎ ȅƻǳΩƭƭ ǎŜŜ ƛƴ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǇŀƎŜǎΣ ǎocial media is here to stay! LŦ ȅƻǳΩǊŜ ƛƴ ŎƘŀǊƎŜ ƻŦ ƳŀǊƪŜǘƛƴƎ 

for your business, examine the following pages closely.  And if you find this report useful, 

please share it with your friends and colleagues! The URL is: http://bit.ly/westhawaii  

 

Laura K. Kinoshita 

President, Kinoshita Communications LLC  

http://bit.ly/westhawaii
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Major Findings 

 

 

 

 

¶ Two out of three respondents (68%) said they used social media 
to market their business. Last year, this number was just 46%, 
representing a 22 point increase in one year.  

¶ Facebook is the most popular social media tool. Three out of four 
respondents (75%) said they used Facebook to market their 
business. Email marketing was the second-most popular tool 
(40%), followed by Twitter (35%) and LinkedIn (33%).  

¶ Only 8% spend six or more hours a week on social media. This is 
not enough time to generate a consistent stream of qualified 
leads or reliably depend on social media to help close new 
business. However, as marketers become more experienced they 
will invest more time in their social media efforts, including 
making videos and more actively participating with their network.  

¶  Regardless of time spent, nearly half of all respondents (47%) 
associated some business benefits with social media. The more 
time invested, the more significant the rewards in terms of new 
business leads and sales. 
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¶ Spending 1-5 hours per week on social media is associated with 
increased business visibility (66%), generating website 
traffic (33%) and opening doors to new opportunities (33%).  

¶ Spending 10 hours a week or more per week on social media is 
associated with reduced marketing expenses (66%), identifying 
new business leads (33%) and helping to close new business (33%). 

¶ YouTube and other video rates high for its ability to help close 
new business. Of those who said social media had helped close 
new business, 78% said they used video. Video was the biggest 
factor of difference when comparing groups who said social 
media had helped close new business compared to those who 
ŘƛŘƴΩǘΦ   

 

 

 

 
 

Retweet This!  

http://twitter.com/home/?status=Reading+the+2011+West+Hawaii+Social+Media+Report+%28Check+it+out+%29+http://bit.ly/westhawaii+%40lkinoshita
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Social Media Marketing in West Hawaii 

 

Sixty-eight percent of those surveyed said they used social media to market their business.   

For comparison, a similar survey on the mainland found that 93% had used social media to 

promote their business (Stelzner 2011), suggesting there is a lot of room to grow in West 

Hawaii.  

For example, a 2011 FedEx Office "Signs of the Times" survey (Spring, 2011) found 52% of small 

business were planning to increase their online presence, and 45% planned to use social media 

and networking sites like Facebook, LinkedIn and Twitter.  

Meanwhile, other studies are finding businesses are becoming more sophisticated with how 

they use social media:   

ά{ƻŎƛŀƭ ƳŜŘƛŀ Ƙŀǎ ōŜŎƻƳŜ ƳƻǊŜ ƛƳǇƻǊǘŀƴǘ ŀǎ ŀ ǿŀȅ ƻŦ ŜƴƎŀƎƛƴƎ ŜȄƛǎǘƛƴƎ ŎǳǎǘƻƳŜǊǎΣ 
compared to a year ago when it primarily helped small businesses identify and attract 
new customers. As society generally moves to social media as a way of communicating 
and engaging, small businesses may be learning of its value as a way of staying in touch 
with customeǊǎΣ ƻŦŦŜǊƛƴƎ ŀƴ ŀƭǘŜǊƴŀǘƛǾŜ ǘƻ ŜƳŀƛƭΣ ǇƘƻƴŜ ŀƴŘ ŘƛǊŜŎǘ ƳŀƛƭΦέ 
    -- 2011 State of Small Business Report 2011, Network Solutions, LLC 
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Experience with Social Media 

 

We asked West Hawaii residents to rate their experience with social media. About half (49%) said 

they had less than one year of social media marketing experience. Respondents said they were 

άƧǳǎǘ ƎŜǘǘƛƴƎ ǎǘŀǊǘŜŘέ όнн҈ύ ƻǊ ƘŀŘ ōŜŜƴ ǳǎƛƴƎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŦƻǊ άŀ ŦŜǿ ƳƻƴǘƘǎΣϦ όнт҈ύΦ About one in 

three said they had been using social media for "a few years," the same number as last year. These 

numbers are similar to current trends on the mainland, where 17% say they are just getting started 

and 32% say they have been doing social media for less than 12 months.  

Growth in experience is about evenly spƭƛǘ ōŜǘǿŜŜƴ ǘƘŜ άƧǳǎǘ ƎŜǘǘƛƴƎ ǎǘŀǊǘŜŘέ ŎŀǘŜƎƻǊȅ όǳǇ у Ǉƻƛƴǘǎύ 

ŀƴŘ άōŜŜƴ ŘƻƛƴƎ ǘƘƛǎ ŦƻǊ ŀ ŦŜǿ ȅŜŀǊǎέ όǳǇ р ǇƻƛƴǘǎύΦ hƴƭȅ он҈ ǎŀȅ ǘƘŜȅ ƘŀǾŜ ōŜŜƴ ǳǎƛƴƎ ǎƻŎƛŀƭ 

media for a few years.  
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Time Commitment for Social Media 

Seventy one percent of people spend five hours or less on all social media activities each week 

and only 27% said they spend more than six hours a week on social media activities.  

However, people are now spending more time on social media compared to last year, when 43% 

were spending one hour or less. As social media marketers see results, they tend to put more time 

toward their online activities. As a result, most growth has come in the 1-5 Hours and 11-15 Hours 

categories.  

Still, only 8% are spending six or more hours a week on social media. This means that only 1 out of 

10 social media marketers are actually investing the amount of time it takes to generate high-quality 

results such as new business leads and sales.   

 

(Percentages do not add up to 100% due to rounding) 
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Benefits Attributed to Social Media 

 

 

 

Respondents were asked what benefits, if any, they attributed to social media marketing efforts. 

The overall top three benefits tied to social media marketing efforts were: 

¶ άDŜƴŜǊŀǘŜŘ ŜȄǇƻǎǳǊŜ ŦƻǊ Ƴȅ ōǳǎƛƴŜǎǎέ όпп҈ύ  
¶ άIncreased Web site traffic/opt-in list/subscribersέ (29%)  
¶ άbŜǿ ōǳǎƛƴŜǎǎ ǇŀǊǘƴŜǊǎƘƛǇǎέ (17%)  

 
Other benefits included reduced marketing expenses (14%), rise in search rankings (11%), identify 

qualified leads (10%) and help close new business (8%). Write-ƛƴ ǊŜǎǇƻƴǎŜǎ ƛƴŎƭǳŘŜŘΣ άƘŜƭǇŜŘ ƳŜ 

ōǳƛƭŘ ŀ ŎƻƳƳǳƴƛǘȅΣέ άƪŜŜǇǎ ƳŜ ƻƴ ǘƘŜ ǊŀŘŀǊ ƻŦ ŎƻƳǇŜǘƛǘƻǊǎ ŀƴŘ ŎƻƭƭŜŀƎǳŜǎΣέ ŀƴŘ άƳŀƪŜǎ 

ƛƴŦƻǊƳŀǘƛƻƴ ŀǾŀƛƭŀōƭŜ нпκтΦέ  

 

Not surprisingly, those who spend less than an hour a week on social media saw the fewest results. 

But even with just 1 hour a week, 28% generated more visibility for their business and 12% saw 

more website traffic. Those who saw the most valuable results spent between 11-20 hours per 

week on all social media efforts. Among that group, 66% received more exposure for their 

business, 33% had identified new business leads and 33% said social media had helped them close 

new business. 

Overall, about 7% said they had not yet seen results. Common reasons marketers do not achieve 

results with social media include:  

- Did not identify goals they wanted to achieve with social media 

- Did not have a system for converting social media contacts into new business leads 

- Did not know how to determine if a social media contact was a good lead for their 

business  

- Were unable to consistently grow a following (too promotional; not providing 

quality content; not being consistent with their efforts)  

- Lack of engagement or interaction with their social media audience 

 

In general, the overall low rate of identifying business leads (10%) and helping to close new 

business (8%) is a sign that West Hawaii businesses need more training in social media marketing, 

such as Small Business Social Media Bootcamp Training, which is now available on-demand at 

http://bit.ly/sm -training.     

 

http://laura-kinoshita.com/2011/social-media-bootcamp-for-small-business/?utm_campaign=2011-Social-Media-Survey&utm_source=2011%20Social%20Media%20Survey
http://bit.ly/sm-training
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Popular Social Media Tools 

 
 

 

  

We wanted to know which tools were most popular among West Hawaii social media marketers. 

By far, the most popular social tool is Facebook (75%) followed by email marketing (40%), 

Twitter (35%), LinkedIn (33%), YouTube and other video (25%) and business blogging (20%).  

Email marketing ranked 35 points behind Facebook, but only 5 points ahead of Twitter. This 

ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǿƘŜƴ ǇŜƻǇƭŜ ǘƘƛƴƪ ƻŦ άǎƻŎƛŀƭ ƳŜŘƛŀ ƳŀǊƪŜǘƛƴƎέ ǘƘŜȅ ŀǊŜ ǊŜŀƭƭȅ thinking about 

Facebook. ¢ƘŜ ǿƻǊƭŘΩǎ Ƴƻǎǘ ǇƻǇǳƭŀǊ ǿŜōǎƛǘŜ continued its rapid growth last year, exceeding 700 

million users worldwide. In the U.S., 75% of all Internet users have a Facebook account, and the 

average user spends more than an hour a day on the site. Yet, Facebook still confounds most social 

media marketers. Once businesses get customers ǘƻ άƭƛƪŜέ ǘƘŜƛǊ ǇŀƎŜΣ ǘƘŜȅΩǊŜ ƴƻǘ ǎǳǊŜ ǿƘŀǘ ǘƻ Řƻ 

next.  

The key to successful social media marketing is to provide compelling άōǊŀƴŘ ŜȄǇŜǊƛŜƴŎŜǎέ ǘƻ 

online users. Lƴ άUnderstanding Facebook in Hawaiiέ (http://bit.ly/iVKniP) case studies of Coca-Cola 

and Proctor & Gamble are used to help illustrate successful Facebook engagement campaigns.   

Blogs Continue to Rise in Popularity 

One in five respondents (20%) said they published a blog, but only 15% use their blogs for business. 

Blogging remains the most successful strategy for attracting high-quality website traffic, improving 

rankings in search engines and converting more website visitors into new business leads. The most 

popular blog publishing platform is WordPress, with a community of support and Plugins that 

ŜȄǘŜƴŘ ǘƘŜ ǇƭŀǘŦƻǊƳΩǎ ŎŀǇŀōƛƭƛǘƛŜǎΦ Lƴ ŀŘŘƛǘƛƻƴΣ ǎoftware-on-demand services such as HubSpot are 

providing easy plug-and-play solutions for non-technical businesses users who need to optimize 

their site for blogging, SEO, social media monitoring & publishing, lead tracking and analysis.  

http://info.laura-kinoshita.com/blog/bid/30760/Understanding-Facebook-in-Hawaii
http://bit.ly/iVKniP
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Social Bookmarking Sites and Other Social Tools 

Social bookmarking sites are of interest to those who have been doing social media marketing for a 

few years. Social bookmarking sites include Digg, Del.icio.us, Mixx, Quora, Reddit, StumbleUpon 

and many others which help users find, manage and organize the Web in ways that are 

entertaining, useful and publicly shared among communities. 

In addition to social bookmarking sites there are an increasing number of tools to make connecting, 

finding and sharing information and recommendations with others a better experience:  

¶ Game-based geolocation tools like FourSquare and Google Places 

¶ Influence and recommendation sites like Klout, Connect.me and Namesake 

¶ Online review sites like TripAdvisor, Yelp! and OpenTable 

¶ Social management tools including FriendFeed, Ning and Hootsuite 

¶ Crowd-based coupon sites like Groupon, LivingSocial and Facebook Deals  
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Because social bookmarking sites are linked to existing interests and trusted friends, links shared 

among these communities have the ability to drive massive amounts of traffic to a Web siteτ

20,000 people in a single day or more. The particular set of tools a social media marketer uses is 

based on the industry and target market they are interested in. Those that invest in social 

bookmarking sites are often blogging and spending 20 hours a week or more in their social media 

efforts. Only about 8% of those surveyed participate in online forums and only 2% said they used 

Digg, Reddit, StumbleUpon, Del.icio.us or similar sites.  

 

As experience grows, social bookmarking sites will get more attention for the traffic and niche 

audiences they can deliver to a business. {ǘŜƭȊƴŜǊΩǎ Social Media Marketing Industry Report found 

26% were using social bookmarking sites, and that among those with three years experience or 

more, social bookmarking topped their list of tools they wanted to learn more about.  

 

To get started with social bookmarking, first learn who the community is and build authentic 

relationships with the top submitters over a long period of time. Do this by following posts and 

making insightful comments. With time and effort, you can use social bookmarking sites to drive 

highly influential traffic to your business. 

 

 

 

 

 

 

 

 

 

 

 

 

Small Business Social  Media Boot Camp   
(877) 239-3067 

http://laura-kinoshita.com/2011/social-media-bootcamp-for-small-business/
http://laura-kinoshita.com/2011/social-media-bootcamp-for-small-business/
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Tools That Deliver the Most Benefit  

 
 

 

 

Among those who said they received some benefit from social media, we wanted to know which 

tools they used the most. We looked at responses from people who had reported business benefits 

from social media and compared which tools they used the most. Our goal was to find out:   

¶ Which social media tools are used to generate more qualified leads?  

¶ Which social media tools are associated with reduced marketing expenses?  

¶ Which social media tools help close business? 

We found that tools that were easy to update (Facebook and Twitter) were the most popular and 

those that required more technical knowledge and effort less popular (videos and blogging). Email 

tended to fall in the middle of the two, being somewhat easy to use, but not as easy to update and 

publish compared to Facebook and Twitter. 

Therefore, while Facebook, LinkedIn  and Twitter were the most popular choices, especially among 

people just starting out, use of video and business blogs were the tools most highly associated with 

those said ǘƘŜȅ ƘŀŘ άƛŘŜƴǘƛŦƛŜŘ ǉǳŀƭƛŦƛŜŘ ƭŜŀŘǎέ with social media.  

This matches well to what other surveys are finding. In the 2010 State of the Blogosphere report, 

Technorati found the top two motivators among corporate bloggers were the ability to attract new 

clients (57%) and get published in traditional media (39%).  

Among those who were self-employed, top benefits of business blogging ƛƴŎƭǳŘŜŘ άƳǳŎƘ ƎǊŜŀǘŜǊ 

Ǿƛǎƛōƛƭƛǘȅέ όсн҈ύ ŀƴŘ ǘƘŜ ŦŀŎǘ ǘƘŀǘ άǇǊƻǎǇŜŎǘƛǾe clients have read my blog and purchased products 

and servicesέ όсл҈ύ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜ ŀōƛƭƛǘȅ ǘƻ άōŜ ǊŜƎŀǊŘŜŘ ŀǎ ŀ ǘƘƻǳƎƘt leader within their 

ƛƴŘǳǎǘǊȅέ (50%).  

In 2011, use of email marketing in West Hawaii jumped 17% since 2010 and use of Twitter rose 

12% among those who said they had generated new business leads with social media.  
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